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QOPEAZ EAETXOY AIAOHMIZHEZ

ANO®AZH

AEYTEPOBAOMIAZ ENITPOMNHZ
EAEMXOY EMIKOINQNIAZ

Aitnon EnaveAéyyou ano 2 KOTOVOAWTES

O¢ua Maparmovo yia unaiBpleg dtadnuiosig Absolut

Huepounvia ZuiAtnong Agutépa 24 QeBpouapiou 2020

Huepounvia Anogaong Néumntn 27 MeBpouvapiou 2020

AITHZEIZ ENANEAErX0OY, ONQZ EAHPOHZAN:

COMPLAINANT 1:

Your reply has been noted although not well received at all. | wish to appeal to your juries' insidious verdict.

| do believe that what is good or harmful to the general public and this society is not up to be defended by a
specific company's legal applied advisors who were paid to do their job and defend the company's interests
but instead for you as the Advertisements Control Commission of Cyprus, who have an obligation, to protect
the general public from harmful visual and provocative insidious advertisements not censored for general
public viewing and not to simply pass on the companies paid interests provided by their legal advisors or yours
for this matter.

What you are relaying is that a specific group of people or advertising campaign in this society, who have
chosen to display their or sexual preferences in public, have a right over what | as a mother may or may not
allow for my children to view. When we go to a movie there is a specific sponsorship for this type of viewing
and under-aged children are not allowed even in that movie, then why is this company allowed to display this
type of provocative sexual preference on public roads and entrances and exits to the city? Why you are
protecting the rights of this minority and displayed them as flaunting their personal preferences, have you
even considered the rights of me as a woman, as a mother, as a Christian Orthodox, as an abiding moral
citizen, (these categories seems to cover a vast range of groups of people all who have a say despite what you
insinuate) being offended by this display of the opposite gender mocking my feminine values and God given
gifts | do not wish to flaunt out of respect to myself and others and not to mention to encourage intoxication
of those specific age groups you mentioned while we drive.
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| suggest you rethink your strategy and address this company accordingly and do not allow such visual disgrace
in our capital again.

God bless the other fellow complainant and to enlighten you and this company to respect all peoples self
worth and keep private and intimate matters private.as they should be.

Your respectful and positive consideration to this matter is very much appreciated.

COMPLAINANT 2:

Thank you for your email.

Respect for individual freedom, tolerance, equal rights and dignity of all human beings comes at the cost by
portraying the distorted ‘ideology’ of one minority in the ‘public space’.

As stated in my previous correspondence to you, these images are of drag queens, who are men that imitate
hyper-sexualised female stereotypes. They are conveying confused messages with regards to the
understanding of one’s gender amongst many other issues which | will further outline below.

1. As a female | object to this abhorrent cultural and sexual appropriation by these type of images of men by
where they can assume my gender in such a manner. My rights as a female are not being respected;

2. Whilst these images of a ‘sexualised’ nature may not be directly marketed to minors, they clearly are visible
to them in the public space and imposed upon them without consent or choice. These images create certain
impressions in the minds of children who are too young to make mature decisions about the implications of
their content. Their individual freedom to a public environment free of ideological and sexualised messages is
not being respected as well as parents’ right to authority over the protection of their children.

3. The very use of specific wording in the ads, ‘to dare’, ‘to stand out’, ‘to be different’ implicitly signals an
insidious tone in relation to encouraging certain behaviour, in this instance, affirming one’s gender identity,
feelings and emotions. This is particularly dangerous in the instance when someone has a real gender
dysphoria problem, and in a desire to ‘dare’ to be what they feel, they are encouraged to proceed with
barbaric mutilation of their body and a lifetime of puberty blockers and hormones leading to longterm physical
and mental health problems.
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4. In your report you noted that you canvas social attitudes by conducting research with the FOCUS Group
consisting of youth between the ages of 18-30. Firstly, it is important to note that these images are portrayed
in the public space where ALL age groups are forced to see them and not just 18-30 year olds. Therefore it
would only be meaningful in your considerations to consult with a wider selection of the community to
understand how the majority of Cypriots feel.

Secondly, the ages of youth in this group represent the same age group you say that these images are
marketed to. Ironically, noting that this is an advertisement for alcohol, this is exactly the same age group with
the highest percentage of alcohol induced traffic accidents. There is strong evidence to suggest that
cumulative influence of alcohol marketing inculcates pro-drinking attitudes and plays a significant role in their
decision to drink as well as how they drink. A good ‘moral’ society should be responsible in the prevention of
alcohol induced accidents and related health issues. Colourful and catchy images that portray a drag queenin a
manner to appear like he is ‘having fun’ because he is drinking alcohol is unacceptable and sending the wrong
message to these youth. Perhaps Cyprus should look to more ‘moral’ and forward thinking ‘democracies’ like
Australia who have a zero tolerance of marketing alcohol in the public space.

5. Lastly, Cyprus is a predominately Orthodox Christian country. The overwhelming majority of the Greek
Cypriots cherish and place utmost respect for the traditional and religious values that have been the
foundations of Cypriot society for thousands of years. This Christian ethos, has been the basis for tolerance
and recognition of individual freedom and equal dignity of all humans. Toleration has been key to allow all
people to practice their own beliefs in a private and respectful manner and not to promulgate these in the
public space that require the majority not to tolerate, but to forcefully accept something that is incompatibly
different.

Please be informed that | would like to appeal the decision which your committee arrived at by ‘opinion’. |
await your consideration.
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vi.

Vii.

viii.

TOMNOOETH2H ABSOLUT, ONQz NAPOYZIAZTHKE 2THN ENITPOIMH:

To brand Absolut eival éva maykdouto brand pe éva Koo pivupa - Ty mpowdnon g
auBevTikOTNTAC, TNV OMOSOXN TOU £QUTOU LOG KOL TWV GAAWVY KL TOV E0PTACKO TNG OTOMLKOTNTAG. Be
who you want to be & free your self.
OL 5 Baowkég agieg Tng papkag ivat ot €€AC:

1) AvefaptnTwg amo mol KATayOUaoTE, eiplaote 6AoL dvBpwrol.

2) OMoLmpémel va eival eAeUBepol va ekdpalovral.

3) OAa ta dUAa eival ioa.

4) O avBpwmol MpEMEL va eival eAeUBepOL va ayamouVv aQUToUG IOV EMIAEYOUV.

5) Ta brands mpénel va evepyouv pe Blwotpo kat Stadovn Tporo.
JTOX0G OTNV mapovaoa nepimtwaon, N dSnuoupyla oG EKOTPATELOG OXESLOOUEVN YLOL TNV KUTIPLOKI)
oyopa, n onola Ba EMIKOWWVEL OTO GTOXEVGLUO KOLVO TG aieg, Ta LOOVIKA Kal To TL tpecPeVeL h
Absolut.
AvaAUovTac To OTOXEVUGLUO KOO, VEoL NALkiag 18-30 kot cuvoplhwvtag pall Toug, KatéAnéav os po
kown aAnBela. ‘WHAT WOULD EVERYONE THINK.” Tt Ba okedBel £vag dpilog Toug, mwg Ba toug
OXOALAOEL N OLKOYEVELX TOUG Kal TIwE Ba TouC KPLVEL N KOWWVia 08 TEPIMTTWON TTOU KAVOUV KATL
ovtiBeto pe ta udloTdpeva oTepedTUTIA.
H "amavtnon" tng Absolut eivat "Zrnoe autd mou B€Aslc va sloal”, AoS£€ou Kal ayKAALOGE TOV €QUTO
oou (What if you dare to be you?), Amod£€ou kat aykaAiaos Toug yUpw cou (What if you dare to stand
out?), Kuvrynoe ta évelpa oou (What if you dare to try again?), Zrjoe eAeUBepa (What if you dare to
love him/her?).
H etalpeia ouvdlaoe Tig afieg tng Absolut pe Tig kaAAttexvikeg ekppaoelg 4 Kunpiwv illustrators amo
Toug omoloug IATNoe va SNULOUPYNCOUV TIC SLKEC TOUG ELKOVEC, KATaypadovTag To LNVUATA TNG
ekoTpateiag.
H kaumavia sixe 2 paocelg. H mpwtn Atav lovAo-ZentéuPplo 2019, kat n Sevtepn ddon nTav
NopBprog 2019-OeBpoudplog 2020.
H etalpeia opadormolel Ta mapdanova Kot TiG KatayyeAleg oe 5 BAoLKEG KATNYOPLEG:
a) Visuals/lllustrations: Ot katavaAlwtpleg avadEpovtal 0Tl Ta Snpoupykd eivat “harmful” kot yevikd
TLPOKAAOUV QpVNTLOUO OTNV KOLWVWVIA KOL 0TOUG XWPOUE TOUG omoloug ektiBevtal.
B) Sexual Preference: Ot katavaAwtpleg avadEépouv OTL N ekotpateia PoBarlel og SnUOCLO XWPO
OUYKEKPLUEVEG 0EEOUOALKEG TIPOTIUNOELG E TTAPOTPUVTLKO TpOTOo. MapdAAnAa otL ta illustrations
TapotpUVOUV Ta TALSLA WE PO CUYKEKPLUEVN oeouaLKn MAOYN 1 TpOTiNON.
v) Human Rights: Ol katavaAwtpleg avadEpovtal oto OTL N EKOTPATELX TTPOOTATEVEL TO SIKOLWHAT
LLLOC OUYKEKPLUEVNG opadag kowvou evw mtapdAnAa Biyel kat tpooBalet Ta Sikalwpota Twv Slwv oav
YUVOLKWV.
8) Connection with Alcohol: Ot katavaAwtpleg avadEpouv OTL, AOYw TOU OTL EKOTPATELN TIPOEPYETAL
arnd £va aAkooAoUyo brand, Ta pnvipata thg mapoTpUVoUV TOUC KATAVAAWTEG OE TIEPLOCOTEPN
KATavaAwon aAKOOA, KATL TTOU eTILPEPEL APVNTIKEG CUVETTELEG.
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AETXOY AIAOHMIZHE

€) Legislative Framework: Yridpyet n avadopd otL Ba Emperne va uTtapXeL TTOAU TILO AUOTNPO

vopoBeTIko mAaiolo otnv Kumpo 6cov adopd 1o aAKoOA.

JTov mivaka ou akoAouBEel, KataypAPETaL OTA APLOTEPA ATOCTIOCHO ATTO Ta apArova Kal othn 6e€ld oTAAn

n tonoBétnon tng Absolut.

ANOoTACLO OO TTAPATTOVaL

TonoBétnon Absolut

“who have an obligation, to protect the general
public from harmful visual and provocative
insidious advertisements not censored for
general public viewing”

1. VISUAL / ILLUSTRATIONS

Q¢ oplopog n Aé€n harmful eival katL To onoio dnuoupyel {nuia,
elvat emPAaBeg. OL ELKOVEG TTOU TTOPOUGCLALOVTAL OTLG
StapnuLoTIKEG vakibeg €xouv SnpoupynOet yla akpLlBwe tov
avtiBeTo okomo.

AnAadn va tpowBnoouv pe éva OETIKO tpormo ta pnvopata
anodoxng, oeBacpou Kat SLadopeTIKOTNTAG, AUTEG SnAadn Tig
afieg mou npecPelel n Absolut.

“who have an obligation, to protect the general
public from harmful visual and provocative
insidious advertisements not censored for
general public viewing”

“to promulgate these in the public space that
require the majority not to tolerate, but to
forcefully accept something that is incompatibly
different”

Ta illustrations mou €xouv emileyei mpeoBeliouv TG agieg Kal
16€e¢ Tou Absolut brand kal og kauia nepintwon Sev BéAape va
TIPOKOAECOUE HECW TWV UNVUMATWY MOG. AVTIBETWE va
Swooupe tpodn yia okEPn Kat mPoPANUATIOUO WG TTIPOC TV
Umopén tng StadopeTKOTNTAC.

Ol eikovoypadnoelg Sgv avaykalouv ToUG KATAVAAWTEG OTO Va
arnodexBouv T CUYKEKPLUEVA LNVU AT,

A yivetal pa avadopd oto “WHAT IF?” xwpic va umdpyet
AQUEON TIAPOTPUVGN OTO VA TO TIPAEOUV.

“why is this company allowed to display this
type of provocative sexual preference on public
roads”

2. SEXUAL PREFERENCES

Aev pnopei va BewpnBel wg oefoualikd uTIovooU eV, KABwWG
elval pa popdn TExvng mou mapouctdlel mPoBAAAeL unvu pata.
Aev tapouaotalovrtal oUte GuOLKA ipoowTta i dwroypadied.
Aev Oswpolpe 6t KaBodnyou e 1 OTL TAPOUCLA{OUE
OUYKEKPLUEVEG TIPOTLUNOELG KOOWC Kol 0TI SUO HaG
glkovoypadnoelg mapouoialovial ATOUO Ta Omoia:

AUo dtopa xopevouv (etkova 1)

AUo dtopa Kpatave xépLa (lkova 3)

“These images create certain impressions in the
minds of children who are too young to make
mature decisions about the implications of their
content”

OL elkovoypadoeLg TOU apoucLaovTal o CUVSUAOUO LE Ta
punvUpata pog Sev eivat kaBodnynTika wg mpog pia emthoyn N
npotipunon.

Miwoteboupe 6tt MIA OQTOITPADIA/EIKONA AMO MONH THZ Sev
Uropel va SnuLloupynoeL cuykekpLévn avtiAndn mpog ta
oL,
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ANOoTIACLO OO TIAPATIOVAL

TonoBétnon Absolut

“Why you are protecting the rights of this
minority”

3. HUMAN RIGHTS

Ta avBpwriva SLKaLWHATO YEVIKOTEPQ, N loN LETOXELPLON, N
amodoyn Kol OxL amAd n avoyr, elval TepaoTtiag onuaoiag ylo TG
16€eq kaL agieg tng Absolut. Ze kapia nepimtwon dev NTav n elval
TpoBeaon va mPpooBAAOULE TOV OMIOLOSHTOTE.

Opwg roteVou e Kat BEAOUE va TILOTEVUOU UE OTL {oUHE 0oL
MO O€ Mot ANUOKPOTIK Kowwvia, K loa Sikalwuata,
ave€apTATWE opadag kowvou, Kal Orou o KaBévag amnod eUAg
TpEneL va ViwBeL eAelBepocg va ekppaoTel.

“have you even considered the rights of me as a
woman”

“My rights as a female are not being respected;”

“being offended by this display of the opposite
gender mocking my feminine values”

H ekotpateio XTlOTNKE UE TPOTIO £TOL WOTE VAl EXEL EVAV
EVOUVOUWTLKO XOpOKTNPA, OTIWG EMIONG KAL VA TIEPAOEL BETIKA
pnvopata.

Ye kopla mepinmtwaon Sev épxetal va TPooBAAEL KATTOLO TILOTELW
Il CUYKEKPLUEVEG agleq.

MapaAnAa 6oov adopad ota ‘female values’ mou avadEpel o
KOTAVOAWTAG, N eKoTpateia Sev €pXETaL VO TTOPOPLACEL KATIOLO
vopoBeaia ou adopd o same sex sexual orientation.

“Ironically, noting that this is an advertisement
for alcohol, this is exactly the same age group
with the highest percentage of alcohol induced
traffic accidents.”

4. CONNECTION WITH ALCOHOL

AvadopLkd e TO AAKOOA CNUELWVOUE OTL 6€V TAPOUGCLALOU IE

™V Katavailwon aAkooA, Sev emiBpaBeUeTal HEOW TWV ELKOVWY
N KatavaAwon oaAKoOA KL 0UTE MOPOUCLAIETAL WG UECO EMAPNG

UE ToV amodéktn (6nAadn tov kabBéva mou PAEMEL TNV €lKOVA).

e Sev unapyel katavaiwaon and GpuoLkd Tpoowna

e  8ev UNAPXEL KATOWAAWGN YEVIKA TOU OAKOOA

e armewoviletal n olhouéta / cuokevaciat TOU TPOIOVTOG

To meplypappa tou prmoukaAlov tng Absolut ival n elkéva n
orola cUVSEEL TV Umapén TG oTa YEVIKOTEPA UNVULATO TTOU
napouatalovtal.

Onwc €xoupe avadpEPEL TILO MAVW oTnV 1n elkova anid
TapoucLalovtol ATopa va XopeUoUV Kal oTny 31 €lKkOva amAd va
oXNUOTI{OUV HE TO XEPLA TOUG TO TIEPLYPAMUO THG UITOUKAAG.
Aev KpatoUV aAKOOA 0UTE PalvETOL VO KOTAVOAWVOUV OAKOOA.
MapaAnAa Bewpolpe OTL €va To ATOWO To omoio Sev yvwpilel
To mepiypappa n to Absolut brand yevikotepa, Sev umopei va
OUVOECELC TG ELKOVOYPADOELG UE TO OAKOOA.

Aev powBoU e TNV TOAUN TOU va KAVELS KATL (Xprion What if?)
Agv MAPOTPUVOUUE TNV KOTAVAAWGCN AAKOOA.
EvaicOntonoloUpe to LUOAO Kat TRV oKEYN.
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QOPEAZ EAETXOY AIAOHMIZHE

ANOOTIOOLOL ALTTO TTALPATIOVL

TonoB£tnon Absolut

5. LEGISLATIVE FRAMEWORK

“Perhaps Cyprus should look to more ‘moral’
and forward thinking ‘democracies’ like
Australia who have a zero tolerance of
marketing alcohol in the public space.”

ZUPHOPPWVOLOOTE KaL 0KOAOUBOULLE TLG TTPOVOLEG KOL TLG
UTIOXPEWOELG pag 0cov adopd to Kurplokd vouLko mAaiolo kat
Tov kwdika Seovtoloylag tou DEA avadopkd pe TNV popdn tng
SLadNULONG Kol TO TLTIPETIEL VA CUMTEPLAAUPAVEL.

AkpLBWG yLa Toug AOyouG TTou €X0ULE avadEPEL TILO TIAVW KoL LE
Baon tnv apxn tng eheuBepiag Tou Adyou Kat TnG Ekdpacng, Sev
UTTAPXEL KAVOVLOOG 0 OTtoL0G UTtAYOPEVEL N ATTAYOPEVEL TNV
€kdpaon 1 Toug Tpomoug Ekdpaons. Aev €xoupe emniong B€on va
KPLVOUE N VOL OUYKPIVOULLE TOUG KAVOVIOHOUG Kol VOpoBeaieg
og AMeG xwpeg kaBwg Sev Loxuouv, oUute epappolovtol o EUAC.

Zav umelBuvo Brand unakoUpe Kat CUUUOPPWVOLOOTE LE TO
VOLKO TAQLOLO, TOUG KAVOVEG KOL TOUG KAVOVLOLOUG avopopLKa
UE TIg Stadnpioelg otnv Kompo.

TO CONCLUDE:

Zefopaote T O€0ELg TV KaTavaAwTtwy +
TOPALEVOULE TILOTOL OTLG agieg pog

Ye kAOe mepinmtwon, motol otig agieg mou npecPevoupe
anodeXOUAOTE TA MAPATIOVA TWV KATavaAwTplwy. Ta
Aappavoupe urtoPn aA\d BewpoUpe OTL OKPLBWCE YOl TOUC
Adyouc mou €xou e avoAUoeL TILOTEVOUE OTLG OELEG KOl LOEEG
¢ Absolut. @swpoupue otL ta illustrations mou amelkovilovrat
CUUMOPdWVOVTAL LLE TOUG KOVOVLOHOUG Kal &gV £X0UV
T(POKOAECEL KATOLOL {NLA.

YKOTIOC TNG EKOTPOTELOG ATAV VA EVALCONTOMOLACEL TO KOO £T0L
WOoTE va

e qmobexOei Tov eautd TOU
e amodexOei Toug yUpw TOU
e amodexOei kot va ogBactel Tnv StadopeTikoTnTaL

= MIA KAAYTEPH KOINQNIA TIA OAOYZ MAZ.
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ANO®MAZIH AEYTEPOBAOMIAZ ENITPOMNHZ

The Appeal Jury reviewed the complaints and heard the views of the Absolut representatives.

The Appeal Jury notes the preference of the complainants for the English language and has decided to write
its decision in English, so as to facilitate its reading by the complainants.

The Appeal Jury understands that both complainants share very strong sentiments on the issue of sexual
beliefs portrayed in the advertisements, evident in the use of language in their complaints (e.g. “opposite
gender mocking my feminine values and God given gifts”, “Why you are protecting the rights of this minority
and displayed them as flaunting their personal preferences, have you even considered the rights of me as a

n

woman, as a mother, as a Christian Orthodox, as an abiding moral citizen”, “visual disgrace”, “distorted

n o u

‘ideology’ of one minority”, “drag queens, who are men that imitate hyper-sexualised female stereotypes”,

references to "A good ‘moral’ society", “the traditional and religious values that have been the foundations of
Cypriot society for thousands of years”, etc.).

Issues of morality and/or propriety are always hard to address. However, as succinctly explained in a
Questions & Answers document by the Council of Europe on Sexual Orientation and Gender Identity:

"The Council of Europe standards and mechanisms seek to promote and ensure respect for the human rights
of every individual. These include equal rights and dignity of all human beings, including lesbian, gay, bisexual
and transgender (LGBT) persons. ...

CAN CULTURE, TRADITION OR RELIGION BE USED TO DENY LGBT PEOPLE THEIR HUMAN RIGHTS?

- Universal human rights should be ensured without discrimination. Culture, tradition, religious values, or the
rules of a “dominant culture” cannot be used to justify hate speech, violence or any other type of
discrimination on grounds of sexual orientation or gender identity.

- The history of human rights has often been a history of challenging outdated, unequal traditions and
practices. Human rights have often been acquired after realising that prevalent cultural norms, practices or
traditions were not fair to all people. Ending racial segregation and fighting for women'’s rights are two
examples."

The Appeal Jury shares the view of the First Instance Jury that the creatives do not target minors and do not
constitute provocative imagery. If anything, it considers them quite difficult to decipher even for adults. They
also believe that tolerance and respect for what is different and does not conform to traditional stereotypes,
are values which minors should also be taught, especially taking into account the fact that even in schools
one encounters SOGIESC-based violence (violence based on sexual orientation, gender identity/expression or
sex characteristics).
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VI. As far as the reference to alcohol induced traffic accidents is concerned, the Jury notes that there is nothing
in these advertisements to promote drinking and driving, or reckless consumption of alcohol. The Appeal Jury
is not the forum to discuss advertising of alcoholic products in general. It also believes that the complainants
would take issue with these advertisements in any case, whichever product was promoted.

VIl.  Finally, the Jury notes that private and respectful practice of beliefs does not and should not, translate to
censorship and removal from public space. If that were the case, there would not be Pride parades, which are
organized also in Cyprus, with the encouragement, approval and attendance of both governmental and
parliamentary representatives.

VIll.  For all the above reasons, the Appeal Jury confirms the decision of the First Instance Jury.
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